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AWARDING BODY LAPT — London Academy of Professional Training

C U R R I C U L U M

1 Advanced Fashion Design Techniques 5 chapters · 30 classes   85 marks  

• 1 Exploration of Historical and Contemporary Fashion Trends — 6

classes 

› 1.1 Understanding Historical Fashion: Influence and Impact

› 1.2 Analyzing Key 20th Century Fashion Movements

› 1.3 Examining Iconic Fashion Designers and Their Legacy

› 1.4 Exploring Contemporary Fashion Trends and Innovation

› 1.5 Comparing Historical and Contemporary Fashion Elements

› 1.6 Applying Historical Inspiration to Modern Design Concepts

• 2 Advanced Textile Design and Fabric Manipulation — 6 classes

› 2.1 Exploring Advanced Textile Innovations

› 2.2 Understanding Fabric Behavior Through Manipulation

› 2.3 Experimenting with Dyeing and Printing Techniques

› 2.4 Implementing 3D Texturing and Embellishment

› 2.5 Analyzing Sustainable Textile Practices

› 2.6 Applying Fabric Techniques to Design Concepts

• 3 Innovative Pattern Cutting and Garment Construction — 6 classes 

› 3.1 Exploring Innovative Pattern Design Concepts

› 3.2 Mastering Advanced Draping Techniques

› 3.3 Sculpting with Constructive Fabric Manipulation

› 3.4 Precision in Seam Alignment and Finishing

› 3.5 Integrating Technology in Pattern Cutting

› 3.6 Constructing Avant-Garde Garment Prototypes

• 4 Creative Use of Technology in Fashion Design — 6 classes 

› 4.1 Exploring Digital Tools for Fashion Design

› 4.2 Integrating 3D Printing into Design Prototyping

› 4.3 Utilizing CAD Software for Innovative Designs

› 4.4 Enhancing Textiles with Smart Fabrics

› 4.5 Adapting Augmented Reality for Fashion Shows

› 4.6 Implementing Virtual Reality in Design Presentations

• 5 Conceptualization and Development of Unique Fashion

Collections — 6 classes 

› 5.1 Exploring Thematic Inspiration in Fashion

› 5.2 Translating Conceptual Ideas into Sketches

› 5.3 Developing Moodboards for Fashion Collections

› 5.4 Experimenting with Textiles and Materials

› 5.5 Integrating Color Theory in Design Concepts

› 5.6 Synthesizing the Elements into a Cohesive Collection



2 Brand Development and Marketing 5 chapters · 30 classes   65 marks  

• 1 Developing a Unique Brand Identity in Fashion — 6 classes 

› 1.1 Understanding Brand Identity Basics

› 1.2 Analyzing Fashion Market Trends

› 1.3 Identifying Target Audiences

› 1.4 Crafting a Compelling Brand Story

› 1.5 Designing Visual Brand Elements

› 1.6 Implementing a Consistent Brand Voice

• 2 Understanding the Fashion Consumer Market — 6 classes 

› 2.1 Identify Fashion Consumer Segments

› 2.2 Analyze Consumer Buying Behavior in Fashion

› 2.3 Explore the Factors Influencing Fashion Choices

› 2.4 Assess the Role of Branding in Consumer Decisions

› 2.5 Examine Market Trends Impacting Fashion Consumers

› 2.6 Apply Consumer Insights to Brand Development

• 3 Crafting a Fashion Brand Story — 6 classes 

› 3.1 Understanding the Essence of Your Fashion Brand

› 3.2 Identifying and Defining Your Unique Brand Values

› 3.3 Crafting Compelling Brand Narratives for Fashion

› 3.4 Aligning Visual Identity with Brand Storytelling

› 3.5 Communicating Brand Story Across Multiple Channels

› 3.6 Engaging and Building an Emotional Connection with Your Audience

• 4 Strategies for Fashion Brand Marketing — 6 classes 

› 4.1 Understanding Fashion Brand Identity

› 4.2 Analyzing Target Market and Consumer Behavior

› 4.3 Exploring Competitive Positioning in Fashion

› 4.4 Developing a Unique Selling Proposition

› 4.5 Crafting Effective Marketing Messages

› 4.6 Implementing Multi-Channel Marketing Strategies

• 5 Evaluating Brand Performance and Growth — 6 classes 

› 5.1 Understanding Brand Performance Metrics

› 5.2 Analyzing Market Trends for Growth Opportunities

› 5.3 Evaluating Brand Equity and Consumer Perception

› 5.4 Assessing Financial Performance and Profitability

› 5.5 Monitoring Competitor Performance and Strategies

› 5.6 Identifying Strategies for Sustainable Brand Growth

3 Fashion Collection Strategy 5 chapters · 30 classes   85 marks  

• 1 Understanding Fashion Market Dynamics — 6 classes 

› 1.1 Exploring Key Fashion Market Segments

› 1.2 Analyzing Consumer Trends and Preferences

› 1.3 Identifying Key Competitors and Market Leaders

› 1.4 Understanding the Impact of Global Economic Factors

› 1.5 Evaluating Retail and Distribution Channels

› 1.6 Developing a Data-Driven Market Strategy

• 2 Conceptualizing a Fashion Collection — 6 classes 

› 2.1 Understanding Fashion Trends: Setting the Stage for Collection

Concepts

› 2.2 Identifying Inspirations: From Idea to Concept Board

› 2.3 Crafting a Narrative: Developing a Cohesive Theme

› 2.4 Colour and Fabric Selection: Building the Foundation of Your Collection

› 2.5 Sketching and Silhouettes: Transforming Ideas into Designs

› 2.6 Evaluating Feasibility: Aligning Creativity with Practicality

• 3 Designing for Brand Identity — 6 classes 

› 3.1 Understanding Brand Identity in Fashion

› 3.2 Analyzing Successful Brand Collection Strategies

› 3.3 Identifying Key Elements of Brand Design

› 3.4 Developing a Brand-Centric Design Concept

› 3.5 Translating Brand Values into Fashion Design

› 3.6 Evaluating Brand Consistency in Collection Development

• 4 Logistics and Production Planning — 6 classes 

› 4.1 Understanding the Fashion Supply Chain

› 4.2 Analyzing Production Costs and Resources

› 4.3 Planning for Sustainable and Ethical Production

› 4.4 Coordinating Manufacturing Schedules

› 4.5 Managing Quality Control Processes

› 4.6 Implementing Logistics for Collection Launch

• 5 Strategic Collection Launch — 6 classes 

› 5.1 Understanding Market Trends for Collection Launch

› 5.2 Defining Your Brand's Unique Launch Position

› 5.3 Crafting a Strategic Launch Timeline

› 5.4 Developing Engaging Marketing Campaigns

› 5.5 Implementing an Effective Sales Strategy

› 5.6 Measuring Success and Gathering Feedback



4 Leadership and Team Management 5 chapters · 30 classes   85 marks  

• 1 Foundations of Leadership in Fashion — 6 classes 

› 1.1 Understanding Leadership in the Fashion Industry

› 1.2 Exploring Key Leadership Styles in Fashion

› 1.3 Developing Emotional Intelligence for Fashion Leaders

› 1.4 Fostering Team Collaboration in Fashion Projects

› 1.5 Enhancing Communication Skills in Fashion Leadership

› 1.6 Implementing Leadership Strategies in Fashion Collection Development

• 2 Building and Leading Effective Fashion Teams — 6 classes 

› 2.1 Understanding Team Dynamics in Fashion

› 2.2 Identifying Key Roles and Responsibilities

› 2.3 Developing Communication Skills for Leaders

› 2.4 Fostering Collaboration and Creativity

› 2.5 Managing Conflict and Resolving Issues

› 2.6 Implementing Leadership Strategies in Fashion Teams

• 3 Communication and Collaboration in Fashion Projects — 6 classes 

› 3.1 Understanding Effective Communication in Fashion Projects

› 3.2 Developing Clear Communication Strategies

› 3.3 Exploring Tools for Team Collaboration

› 3.4 Building Collaborative Team Dynamics

› 3.5 Navigating Conflict Resolution in Fashion Teams

› 3.6 Applying Leadership Skills to Enhance Collaboration

• 4 Conflict Resolution and Decision-Making — 6 classes 

› 4.1 Understanding Conflict: Identifying Causes and Types

› 4.2 Effective Communication: Techniques for Resolving Disputes

› 4.3 Collaborative Problem Solving: Strategies for Team Involvement

› 4.4 Decision-Making Models: Exploring Options for Team Leaders

› 4.5 Balancing Power Dynamics: Ensuring Fair Participation in Decisions

› 4.6 Implementing Solutions: Evaluating and Applying Conflict Interventions

• 5 Leadership in Innovation and Change Management — 6 classes 

› 5.1 Understanding the Dynamics of Innovation in Fashion

› 5.2 Exploring Leadership Styles for Change Management

› 5.3 Identifying and Overcoming Resistance to Change

› 5.4 Fostering a Creative Culture within Teams

› 5.5 Developing Strategic Vision for Innovation

› 5.6 Implementing Change with Effective Communication Strategies

5 Sustainable Fashion Practices 5 chapters · 30 classes   45 marks  

• 1 Understanding the Environmental Impact of Fashion — 6 classes 

› 1.1 Exploring the Environmental Footprint of Fashion

› 1.2 Analyzing Resource Consumption in Textile Production

› 1.3 Evaluating the Impact of Textile Dyeing on Water Systems

› 1.4 Understanding the Lifecycle of Fashion Products

› 1.5 Identifying Sustainable Materials and Alternatives

› 1.6 Applying Strategies for Reducing Fashion's Environmental Impact

• 2 Principles and Practices of Sustainable Textiles — 6 classes 

› 2.1 Understanding Sustainable Textiles: Key Concepts and Definitions

› 2.2 Exploring Eco-Friendly Fibres: Natural and Renewable Options

› 2.3 Analyzing the Lifecycle of Sustainable Fabrics

› 2.4 Evaluating Textile Production: Environmental Impact and Solutions

› 2.5 Investigating Certifications and Standards for Sustainable Textiles

› 2.6 Applying Sustainable Textiles in Fashion Design

• 3 Eco-conscious Design Strategies — 6 classes 

› 3.1 Understanding Eco-conscious Design Principles

› 3.2 Evaluating Sustainable Fabric Innovations

› 3.3 Integrating Ethical Sourcing in Fashion Design

› 3.4 Analyzing the Impact of Circular Fashion

› 3.5 Applying Zero-waste Techniques in Collection Development

› 3.6 Crafting an Eco-conscious Design Portfolio

• 4 Sustainable Supply Chains and Ethical Production — 6 classes 

› 4.1 Understanding Supply Chain Sustainability

› 4.2 Mapping Sustainable Fashion Supply Chains

› 4.3 Exploring Ethical Production Standards

› 4.4 Evaluating Environmental Impact in Production

› 4.5 Integrating Ethical Practices with Suppliers

› 4.6 Implementing Sustainable Strategies in Fashion

• 5 Circular Fashion Systems and Consumer Engagement — 6 classes 

› 5.1 Understanding Circular Fashion Principles

› 5.2 Exploring Sustainable Materials and Technologies

› 5.3 Analyzing Lifecycle of a Fashion Product

› 5.4 Engaging Consumers in Circular Fashion

› 5.5 Implementing Effective Take-back Schemes

› 5.6 Evaluating Impact and Success of Circular Approaches
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6 Textiles and Materials Innovation 5 chapters · 30 classes   65 marks  

• 1 Understanding Textile Fibers and Their Properties — 6 classes 

› 1.1 Exploring Natural Fibers: Characteristics and Sources

› 1.2 Analyzing Synthetic Fibers: Types and Applications

› 1.3 Identifying Fiber Blends: Benefits and Challenges

› 1.4 Comparing Fiber Properties: Strength, Elasticity, and Absorbency

› 1.5 Evaluating Environmental Impact of Different Fibers

› 1.6 Integrating Fiber Knowledge in Fashion Collection Development

• 2 Innovative Yarns and Fabric Construction Techniques — 6 classes 

› 2.1 Exploring Innovative Yarn Materials

› 2.2 Understanding Yarn Production Techniques

› 2.3 Analyzing Novel Weave Structures

› 2.4 Investigating Advanced Knitting Methods

› 2.5 Examining Fabric Finishing Innovations

› 2.6 Applying Fabric Construction Innovations to Design

• 3 Advanced Finishing Techniques for Textiles — 6 classes 

› 3.1 Exploring Advanced Dyeing Techniques

› 3.2 Implementing Eco-Friendly Fabric Finishes

› 3.3 Mastering Digital Print Enhancements

› 3.4 Delving into Surface Embellishment Innovations

› 3.5 Applying Nanotechnology in Textile Finishing

› 3.6 Evaluating the Impact of Finishing Techniques on Textile Performance

• 4 Sustainable and Ethical Material Sourcing — 6 classes 

› 4.1 Explore the Basics of Sustainable Materials

› 4.2 Analyze Ethical Sourcing Practices

› 4.3 Identify Eco-friendly Textile Innovations

› 4.4 Evaluate the Impact of Material Sourcing on the Environment

› 4.5 Investigate Global Standards for Sustainable Sourcing

› 4.6 Develop a Strategy for Ethical Material Sourcing

• 5 Cutting-edge Innovations in Textile Technology — 6 classes 

› 5.1 Exploring Smart Textiles: Understanding Technologies and Applications

› 5.2 Investigating Nano-enhanced Fabrics: Benefits and Challenges

› 5.3 Discovering Sustainable Fabrics: Innovations in Eco-friendly Textiles

› 5.4 Assessing Bioengineered Materials: Revolutionizing the Fashion

Industry

› 5.5 Analyzing the Role of 3D Printing in Textile Development

› 5.6 Applying Innovations: Case Studies in Cutting-edge Textile Technology


