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C U R R I C U L U M

1 Advanced Music Production Techniques 5 chapters · 30 classes   85 marks  

• 1 Digital Audio Workstation Mastery — 6 classes 

› 1.1 Navigating Your DAW Interface Efficiently

› 1.2 Organising and Managing Tracks for Optimal Workflow

› 1.3 Mastering MIDI and Audio Editing Techniques

› 1.4 Utilising Virtual Instruments and Plug-ins Creatively

› 1.5 Applying Advanced Mixing and Automation Strategies

› 1.6 Crafting a Professional Sound with Mastering Tools

• 2 Advanced Sound Design Techniques — 6 classes 

› 2.1 Exploring the Fundamentals of Sound Synthesis

› 2.2 Creating Textures Through Layering Techniques

› 2.3 Manipulating Timbre Using Advanced Filtering

› 2.4 Designing Unique Sounds with Modulation

› 2.5 Implementing Dynamic Soundscapes in Production

› 2.6 Applying Sonic Branding Techniques to Enhance Identity

• 3 Mixing Techniques for Professional Sound — 6 classes 

› 3.1 Understanding the Fundamentals of Audio Mixing

› 3.2 Analyzing Frequency Balancing Techniques

› 3.3 Mastering Dynamic Range Control

› 3.4 Exploring Spatial Effects for Depth and Width

› 3.5 Applying Advanced Automation Techniques

› 3.6 Refining the Mix for Professional Sound Quality

• 4 Mastering for Competitive Loudness and Clarity — 6 classes 

› 4.1 Understanding Loudness Metrics and Standards

› 4.2 Analyzing the Loudness War: Historical Context and Modern Practices

› 4.3 Exploring Tools for Loudness Measurement and Control

› 4.4 Techniques for Achieving Optimal Clarity in Mastering

› 4.5 Balancing Loudness and Dynamics: Strategies and Best Practices

› 4.6 Applying Final Mastering Techniques for Competitive Sound

• 5 Sonic Branding and Audio Identity Development — 6 classes 

› 5.1 Understanding Sonic Branding Concepts

› 5.2 Analyzing Successful Audio Identities

› 5.3 Exploring the Psychology of Sound in Branding

› 5.4 Developing a Unique Sonic Logo

› 5.5 Integrating Audio Elements into Brand Strategy

› 5.6 Evaluating and Refining Sonic Identity



2 Creative Audio for Media 5 chapters · 30 classes   65 marks  

• 1 Understanding Audio in Media Contexts — 6 classes 

› 1.1 Exploring the Role of Audio in Multimedia Environments

› 1.2 Analyzing Sonic Elements Across Different Media Platforms

› 1.3 Identifying Key Audio Techniques for Enhanced Storytelling

› 1.4 Understanding the Impact of Sound on Audience Perception

› 1.5 Implementing Audio Design Principles in Media Projects

› 1.6 Evaluating the Effectiveness of Audio Choices in Media

• 2 Techniques and Tools of Sound Design — 6 classes 

› 2.1 Understanding Sound Design Principles

› 2.2 Exploring Audio Tools and Workstations

› 2.3 Crafting Soundscapes: Layering Techniques

› 2.4 Manipulating Audio: Effects and Modulation

› 2.5 Implementing Sound in Media Contexts

› 2.6 Evaluating Sound Design through Case Studies

• 3 Music Composition for Media — 6 classes 

› 3.1 Exploring the Basics of Music Composition for Media

› 3.2 Understanding Music Narratives and Storytelling

› 3.3 Analyzing Genre-Specific Composition Techniques

› 3.4 Crafting Melodies and Harmonies for Visuals

› 3.5 Integrating Sound Design with Composition

› 3.6 Applying Compositional Concepts in Media Projects

• 4 Mixing and Mastering for Media Projects — 6 classes 

› 4.1 Exploring the Basics of Mixing for Media

› 4.2 Understanding EQ and Its Role in Media Projects

› 4.3 Utilizing Compression Techniques for Balanced Sound

› 4.4 Crafting Soundscapes with Reverb and Delay

› 4.5 Mastering Audio for Consistent Media Delivery

› 4.6 Analyzing and Applying Sonic Branding in Mixes

• 5 Sonic Branding and Audio Identity — 6 classes 

› 5.1 Understand the Basics of Sonic Branding

› 5.2 Explore Key Elements of Audio Identity

› 5.3 Analyze Successful Case Studies in Sonic Branding

› 5.4 Develop Unique Audio Signatures for Brands

› 5.5 Implement Audio Branding Strategies Across Media

› 5.6 Evaluate the Impact of Sonic Branding on Brand Perception

3 Emerging Technologies in Sound 5 chapters · 30 classes   65 marks  

• 1 Understanding Digital Audio Workstations and Software

Innovations — 6 classes 

› 1.1 Exploring the Evolution of Digital Audio Workstations

› 1.2 Identifying Key Features of Industry-Leading DAWs

› 1.3 Integrating Virtual Instruments in a Digital Environment

› 1.4 Evaluating Plugin Technologies and Their Impact

› 1.5 Analyzing Software Innovations in Audio Effects

› 1.6 Applying DAW Tools for Advanced Audio Production

• 2 Exploring Virtual and Augmented Reality in Sound Design — 6

classes 

› 2.1 Understanding the Basics of Virtual and Augmented Reality

› 2.2 Exploring the Role of Sound in Virtual Environments

› 2.3 Examining Augmented Reality Sound Applications

› 2.4 Analyzing Case Studies of VR Soundscapes

› 2.5 Designing Sound for Immersive Augmented Experiences

› 2.6 Implementing VR and AR Sound Techniques in Projects

• 3 AI and Machine Learning Applications in Music Production — 6

classes 

› 3.1 Exploring AI's Role in Modern Music Production

› 3.2 Understanding Machine Learning Basics for Sound

› 3.3 Discovering AI Tools for Music Creation

› 3.4 Analyzing AI-assisted Audio Mixing Techniques

› 3.5 Examining Ethical Considerations in AI Music Production

› 3.6 Applying AI and Machine Learning to Sonic Branding

• 4 The Impact of Blockchain and NFTs on Music Distribution — 6

classes 

› 4.1 Understanding Blockchain Technology in the Music Industry

› 4.2 Exploring NFTs and Their Potential in Music

› 4.3 Analyzing the Advantages and Challenges of Blockchain for Artists

› 4.4 Investigating How NFTs Create New Revenue Streams for Musicians

› 4.5 Examining Case Studies: Successful NFT Releases in Music

› 4.6 Designing a Blockchain-Based Music Distribution Plan

• 5 Innovative Approaches to Sonic Branding and Marketing — 6

classes 

› 5.1 Understanding Sonic Branding: Concepts and Importance

› 5.2 Exploring Innovative Technologies in Sound Production

› 5.3 Examining Case Studies in Effective Sonic Branding

› 5.4 Leveraging AI and Machine Learning in Sound Design

› 5.5 Crafting Personalized Sonic Identities for Brands

› 5.6 Evaluating the Impact of Sound on Brand Recognition



4 Leadership in Music Production 5 chapters · 30 classes   65 marks  

• 1 Understanding Leadership Dynamics in Music Production — 6

classes 

› 1.1 Identifying Key Leadership Roles in Music Production

› 1.2 Analyzing Leadership Styles and Their Impact on Creativity

› 1.3 Exploring Team Dynamics in Music Production Environments

› 1.4 Developing Effective Communication Skills for Music Leaders

› 1.5 Implementing Decision-Making Strategies in Production Scenarios

› 1.6 Applying Leadership Theories to Real-World Music Projects

• 2 Effective Communication and Team Management in Studios — 6

classes 

› 2.1 Understanding Communication Dynamics in Studios

› 2.2 Developing Active Listening Skills for Music Producers

› 2.3 Mastering Non-Verbal Communication Cues in Studio Settings

› 2.4 Implementing Collaborative Decision-Making Processes

› 2.5 Facilitating Creative Collaborations Among Team Members

› 2.6 Resolving Conflicts and Maintaining Positive Team Synergy

• 3 Decision-Making Strategies for Successful Music Projects — 6

classes 

› 3.1 Understanding Decision-Making Frameworks in Music Production

› 3.2 Analyzing Risks and Benefits in Music Project Decisions

› 3.3 Navigating Creative Constraints in Decision-Making

› 3.4 Implementing Collaborative Decision-Making Techniques

› 3.5 Enhancing Problem-Solving Skills in Music Production

› 3.6 Evaluating Outcomes and Learning from Music Project Decisions

• 4 Navigating Industry Challenges and Innovations — 6 classes 

› 4.1 Understanding Current Industry Challenges

› 4.2 Analyzing Innovation Trends in Music Production

› 4.3 Identifying Opportunities Amidst Industry Shifts

› 4.4 Developing Strategic Responses to Market Changes

› 4.5 Exploring Emerging Technologies in Music

› 4.6 Applying Innovative Strategies in Sonic Branding

• 5 Developing Personal Leadership Style and Brand — 6 classes 

› 5.1 Understanding Leadership Styles in Music Production

› 5.2 Identifying Personal Strengths and Weaknesses

› 5.3 Exploring Influential Music Leaders and Their Styles

› 5.4 Crafting Your Unique Leadership Vision

› 5.5 Building a Cohesive Sonic Branding Strategy

› 5.6 Implementing Your Leadership Style in Real-world Scenarios

5 Project Management in Audio Production 5 chapters · 30 classes   65 marks  

• 1 Foundations of Project Management in Audio Production — 6

classes 

› 1.1 Understanding Project Management Principles in Audio Production

› 1.2 Identifying Key Roles and Responsibilities in Audio Projects

› 1.3 Planning and Structuring Audio Production Projects

› 1.4 Utilizing Tools and Technologies for Project Management

› 1.5 Implementing Time and Resource Management Strategies

› 1.6 Evaluating Project Success and Learning from Feedback

• 2 Workflow Optimization and Budgeting Techniques — 6 classes 

› 2.1 Understanding Workflow Optimization in Audio Production

› 2.2 Identifying Inefficiencies in Audio Production Processes

› 2.3 Implementing Lean Techniques in Audio Workflows

› 2.4 Mastering Time Management for Audio Projects

› 2.5 Developing Effective Budgeting Strategies for Audio Projects

› 2.6 Applying Budget Management Tools to Optimize Production Costs

• 3 Team Coordination and Communication in Studio Settings — 6

classes 

› 3.1 Understanding Team Roles and Responsibilities in Audio Studios

› 3.2 Establishing Effective Communication Protocols

› 3.3 Implementing Tools for Real-time Collaboration

› 3.4 Navigating Conflict and Building Consensus

› 3.5 Streamlining Workflows for Enhanced Productivity

› 3.6 Evaluating Team Performance and Feedback Mechanisms

• 4 Risk Management and Contingency Planning for Audio Projects 

— 6 classes 

› 4.1 Understanding the Fundamentals of Risk Management in Audio Projects

› 4.2 Identifying Potential Risks in Audio Production

› 4.3 Analyzing Risk Impact and Probability in Sound Projects

› 4.4 Developing Effective Contingency Plans for Audio Production

› 4.5 Implementing Risk Mitigation Strategies in Real-Time

› 4.6 Evaluating and Adjusting Risk Management Plans Post-Production

• 5 Quality Assurance and Deliverable Management — 6 classes

› 5.1 Understanding Quality Standards in Audio Production

› 5.2 Identifying Key Deliverables and Their Specifications

› 5.3 Implementing Quality Assurance Processes

› 5.4 Monitoring and Evaluating Deliverable Quality

› 5.5 Mitigating Risks and Managing Quality Issues

› 5.6 Ensuring Client Satisfaction through Deliverable Management
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6 Sonic Branding Strategies 5 chapters · 30 classes   85 marks  

• 1 Understanding Sonic Branding Fundamentals — 6 classes 

› 1.1 Exploring the Concept of Sonic Branding

› 1.2 Identifying Key Elements of Sonic Identity

› 1.3 Analyzing Successful Sonic Branding Examples

› 1.4 Differentiating Sonic Branding from Traditional Branding

› 1.5 Examining the Impact of Sonic Branding on Consumer Perception

› 1.6 Developing Strategies to Implement Effective Sonic Branding

• 2 Analyzing Iconic Sonic Branding Case Studies — 6 classes 

› 2.1 Understanding Sonic Brand Identity

› 2.2 Exploring Successful Audio Logos

› 2.3 Analyzing Case Study: McDonald's 'I'm Lovin' It'

› 2.4 Examining Case Study: Intel's Sonic Signature

› 2.5 Unpacking Case Study: Coca-Cola's Audio Branding

› 2.6 Discussing Lessons from Iconic Sonic Branding Strategies

• 3 Designing a Sonic Identity — 6 classes 

› 3.1 Understanding Sonic Branding Concepts

› 3.2 Analyzing Successful Sonic Identities

› 3.3 Identifying Key Elements of Sonic Identity

› 3.4 Crafting a Unique Sonic Logo

› 3.5 Integrating Sonic Identity Across Platforms

› 3.6 Evaluating and Refining Sonic Identity

• 4 Technical Aspects of Sound Production in Branding — 6 classes 

› 4.1 Understanding the Role of Sound in Branding

› 4.2 Analyzing the Elements of Sound Design

› 4.3 Exploring Audio Logo Creation Techniques

› 4.4 Crafting Consistent Brand Auditory Identity

› 4.5 Integrating Sonic Elements with Visual Media

› 4.6 Evaluating the Impact of Sonic Branding Strategies

• 5 Implementing and Evaluating Sonic Branding Strategies — 6

classes 

› 5.1 Understanding the Fundamentals of Sonic Branding

› 5.2 Analyzing Successful Sonic Branding Case Studies

› 5.3 Designing a Sonic Strategy Tailored to Brand Identity

› 5.4 Implementing Sonic Elements Across Multiple Channels

› 5.5 Measuring the Impact of Sonic Branding on Consumer Engagement

› 5.6 Refining Sonic Branding Strategies Based on Feedback and Data


