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CURRICULUM

a Communication Skills for Tourism

1 Understanding the Basics of Tourism Communication — 5 classes

1.1 Exploring the Fundamentals of Tourism Communication

1.2 Identifying Key Stakeholders in Tourism

1.3 Analyzing Communication Channels in Tourism

1.4 Developing Effective Messaging for Tourist Engagement

1.5 Applying Feedback to Improve Tourism Communication Strategies

* 2 Effective Interpersonal Communication in Tourism — 5 classes
2.1 Understanding the Basics of Interpersonal Communication in Tourism
2.2 Identifying Barriers to Effective Listening in Tourist Interactions
2.3 Enhancing Verbal and Non-verbal Communication Skills
2.4 Building Empathy and Cultural Sensitivity in Diverse Tourist Settings
2.5 Applying Feedback Techniques to Improve Visitor Experiences

a Digital Media in Tourism

1 The Role of Digital Media in Tourism Marketing — 5 classes
1.1 Understanding the Impact of Digital Media on Tourism
1.2 Identifying Key Digital Platforms Used in Tourism Marketing
1.3 Exploring Content Creation for Tourism Promotion
1.4 Analyzing Social Media Strategies for Destination Marketing
1.5 Evaluating the Effectiveness of Digital Campaigns in Tourism

* 2 Social Media Strategies for Destination Promotion — 5 classes

2.1 Understanding Social Media Platforms for Tourism
2.2 ldentifying Target Audiences on Social Media

2.3 Crafting Engaging Content for Destination Promotion
2.4 Leveraging Influencers for Destination Awareness
2.5 Measuring the Impact of Social Media Campaigns

4 chapters - 20 classes 90 marks

3 Cross-Cultural Communication and Sensitivity in Tourism — 5

classes

3.1 Understanding Cultural Differences in Tourism

3.2 Recognizing and Overcoming Stereotypes

3.3 Practicing Active Listening in Multicultural Contexts
3.4 Adapting Communication Styles for Global Audiences
3.5 Applying Cultural Sensitivity in Customer Interactions

4 Digital Communication Strategies for Destination Promotion — 5

classes

4.1 Understanding Digital Platforms for Tourism

4.2 Crafting Engaging Content for Destination Promotion

4.3 Utilizing Social Media to Enhance Destination Image

4.4 Implementing SEO Techniques for Increased Visibility
4.5 Analyzing Digital Campaign Success and Metrics

4 chapters - 20 classes 90 marks

« 3 Utilizing Digital Content for Traveler Engagement — 5 classes

3.1 Exploring the Role of Digital Content in Tourism

3.2 Identifying Key Digital Channels for Traveler Interaction
3.3 Crafting Compelling Digital Content to Engage Travelers
3.4 Leveraging Social Media to Enhance Traveler Engagement
3.5 Analyzing Digital Content Strategies for Maximum Impact

* 4 Analytics and Evaluation of Digital Campaigns — 5 classes

4.1 Understanding Key Metrics in Digital Media Campaigns
4.2 Collecting and Interpreting Data from Multiple Platforms
4.3 Analyzing Audience Engagement and Behaviour

4.4 Evaluating Campaign Success and ROI

4.5 Implementing Changes Based on Data Insights



e Introduction to Destination Marketing

« 1 Understanding Destination Marketing Concepts — 5 classes

1.1 Defining Destination Marketing

1.2 Exploring Key Concepts in Destination Marketing

1.3 Analyzing Destination Branding Strategies

1.4 Evaluating Effective Marketing Channels for Destinations
1.5 Applying Concepts to Real-World Destination Marketing

* 2 Analyzing Target Audiences and Market Trends — 5 classes

2.1 Identifying Key Target Audiences in Destination Marketing

2.2 Understanding Demographic Factors and Consumer Behavior
2.3 Analyzing Market Trends in the Travel and Tourism Industry
2.4 Evaluating Competitor Strategies and Market Positioning

2.5 Applying Data Insights to Enhance Marketing Strategies

° Market Analysis and Strategy

¢ 1 Understanding Market Dynamics in Travel & Tourism — 5 classes

1.1 Exploring Key Market Dynamics in Travel & Tourism
1.2 Analyzing Consumer Behavior Trends

1.3 Identifying Competitive Forces in the Market

1.4 Evaluating Technological Impacts on Travel Markets
1.5 Formulating Strategies Based on Market Dynamics

« 2 Identifying Target Markets and Consumer Behavior — 5 classes

2.1 Understanding Target Market Concepts
2.2 Analyzing Consumer Demographics

2.3 Exploring Consumer Psychographics

2.4 Identifying Market Segments

2.5 Developing Targeted Marketing Strategies

e Professional Relationship Management

« 1 Understanding Professional Relationship Dynamics in Travel and

Tourism — 5 classes

1.1 Explore the Importance of Professional Relationships in Tourism
1.2 Identify Key Stakeholders in Travel and Tourism

1.3 Analyze Communication Styles in Professional Relationships
1.4 Build Strong Networks in the Tourism Industry

1.5 Apply Conflict Resolution Strategies in Travel Contexts

¢ 2 Building and Nurturing Effective Partnerships — 5 classes

2.1 Understanding the Basics of Effective Partnerships
2.2 Identifying and Assessing Potential Partners

2.3 Communicating for Mutual Benefit

2.4 Strategies for Building Trust and Collaboration

2.5 Evaluating and Sustaining Long-Term Partnerships

4 chapters - 20 classes 90 marks

« 3 Developing Strategic Destination Marketing Plans — 5 classes

3.1 Understanding the Fundamentals of Strategic Marketing
3.2 Analyzing Target Audiences for Destination Appeal

3.3 Setting Clear Objectives for Destination Marketing

3.4 Crafting a Unique Value Proposition for Destinations

3.5 Developing Actionable Marketing Strategies and Tactics

« 4 Utilizing Digital Marketing Tools for Destinations — 5 classes

4.1 Understanding Digital Marketing for Destinations

4.2 Exploring Key Online Platforms for Destination Promotion
4.3 Developing a Digital Content Strategy for Tourism

4.4 Utilizing Social Media for Enhanced Tourist Engagement
4.5 Measuring Success in Digital Marketing Campaigns

4 chapters - 20 classes 65 marks

* 3 Competitive Analysis and Positioning Strategies — 5 classes

3.1 Understanding Competitors: Identifying Key Players in Your Market

3.2 Analyzing Competitive Strengths: Evaluating Market Position and
Advantages

3.3 Mapping the Market: Utilizing Tools for Visual Competitive Analysis
3.4 Crafting Positioning Strategies: Differentiating Your Destination

3.5 Applying Positioning Tactics: Implementing Strategy in Real-World
Scenarios

« 4 Developing Strategic Marketing Plans for Destinations — 5 classes

4.1 Understanding Destination Marketing Strategies
4.2 Analyzing Market Trends for Destinations

4.3 Identifying Target Audiences in Tourism

4.4 Crafting Competitive Positioning for Destinations
4.5 Developing an Actionable Marketing Plan

4 chapters - 20 classes 45 marks

« 3 Communication Skills for Destination Representation — 5 classes

3.1 Understanding the Basics of Effective Communication

3.2 Identifying and Adapting to Different Communication Styles

3.3 Mastering Active Listening Techniques for Better Engagement
3.4 Developing Persuasive Communication for Destination Promotion
3.5 Applying Feedback for Continuous Communication Improvement

* 4 Leveraging Technology for Relationship Management — 5 classes

4.1 Understanding Digital Tools for Relationship Building

4.2 Integrating CRM Systems into Your Workflow

4.3 Utilizing Social Media for Professional Engagement

4.4 Automating Communication for Effective Management

4.5 Measuring the Impact of Technology on Relationship Success



e Promotional Material Design

¢ 1 Understanding the Principles of Promotional Materials in
Destination Management
1.1 Exploring the Purpose of Promotional Materials in Destination
Management
1.2 Identifying Key Elements of Effective Promotional Content
1.3 Analyzing Visual and Textual Components in Destination Promotion
1.4 Crafting Engaging Narratives for Destination Marketing

1.5 Evaluating the Impact of Promotional Strategies on Audience
Engagement

* 2 Designing Engaging Visuals and Content for Destination
Promotion

2.1 Understanding the Audience: Tailoring Content for Impact

2.2 Choosing Powerful Visual Elements: Color, Imagery, and Fonts

2.3 Crafting Compelling Narratives: Writing Engaging Promotional Copy

2.4 Integrating Visual and Textual Elements: Creating Cohesive Materials

2.5 Analyzing and Iterating: Assessing the Effectiveness of Visuals
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4 chapters - 20 classes 65 marks

« 3 Utilizing Digital Platforms for Destination Promotion

3.1 Understanding Digital Promotion Channels

3.2 Leveraging Social Media for Destination Marketing
3.3 Creating Engaging Content for Online Platforms
3.4 Designing Effective Email Campaigns

3.5 Analyzing Digital Campaign Performance

« 4 Evaluating the Effectiveness of Promotional Materials

4.1 Understanding Key Elements of Promotional Materials
4.2 Analyzing Audience Engagement with Different Formats
4.3 Assessing the Visual Impact on Target Audiences

4.4 Evaluating Message Clarity and Persuasiveness

4.5 Measuring the Effectiveness of Call-to-Actions
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