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C U R R I C U L U M

1 Consumer Behaviour in Niche Tourism 5 chapters · 30 classes   65 marks  

• 1 Understanding Niche Tourism Markets — 6 classes 

› 1.1 Identifying Characteristics of Niche Markets

› 1.2 Analyzing Consumer Motivations in Niche Tourism

› 1.3 Understanding Demographics and Psychographics

› 1.4 Exploring Consumer Perceptions and Preferences

› 1.5 Evaluating the Influence of Trends on Niche Tourism

› 1.6 Applying Market Segmentation Strategies in Niche Tourism

• 2 Psychographics and Motivation in Niche Travel — 6 classes 

› 2.1 Exploring Psychographics in Niche Travel

› 2.2 Analyzing Travel Motivations and Preferences

› 2.3 Identifying Psychographic Segments in Niche Tourism

› 2.4 Examining the Role of Values and Lifestyles

› 2.5 Investigating the Impact of Personality on Travel Choices

› 2.6 Applying Psychographic Insights to Product Design

• 3 Segmentation and Targeting in Niche Tourism — 6 classes 

› 3.1 Understanding Segmentation in Niche Tourism

› 3.2 Identifying Consumer Needs and Preferences

› 3.3 Exploring Demographic and Psychographic Criteria

› 3.4 Assessing Market Potential for Niche Segments

› 3.5 Crafting Targeting Strategies in Niche Markets

› 3.6 Applying Segmentation Techniques to Real-World Cases

• 4 Consumer Decision-Making Processes in Niche Tourism — 6

classes 

› 4.1 Understanding Motivations in Niche Tourism

› 4.2 Identifying Consumer Needs in Niche Markets

› 4.3 Analyzing Influencing Factors on Tourist Decisions

› 4.4 Mapping the Consumer Decision-Making Journey

› 4.5 Evaluating the Role of Information Sources in Decision-Making

› 4.6 Applying Consumer Insights to Niche Product Design

• 5 Designing Consumer-Centric Niche Tourism Experiences — 6

classes 

› 5.1 Understanding the Unique Needs of Niche Tourism Consumers

› 5.2 Identifying Motivations and Decision-Making Factors

› 5.3 Analyzing Consumer Behavior Patterns in Niche Markets

› 5.4 Mapping the Niche Tourism Consumer Journey

› 5.5 Designing Tailored Experiences to Meet Consumer Expectations

› 5.6 Evaluating the Impact of Personalization on Consumer Satisfaction



2 Economic Assessment of Tourism Products 5 chapters · 30 classes   65 marks  

• 1 Chapter 1 — Introduction to Economic Concepts in Tourism — 6

classes 

› 1.1 Exploring Basic Economic Concepts in Tourism

› 1.2 Understanding Supply and Demand in Tourism

› 1.3 Identifying Economic Impacts of Tourism Products

› 1.4 Analyzing Cost-Benefit Analysis in Tourism

› 1.5 Evaluating Economic Sustainability in Tourism

› 1.6 Applying Economic Theories to Tourism Product Design

• 2 Chapter 2 — Evaluating Economic Impact of Niche Tourism — 6

classes 

› 2.1 Understanding Economic Impact in Niche Tourism

› 2.2 Analyzing Direct and Indirect Economic Effects

› 2.3 Assessing the Multiplier Effect in Tourism Economies

› 2.4 Identifying Indicators of Economic Benefits in Niche Markets

› 2.5 Evaluating Economic Challenges and Opportunities

› 2.6 Applying Economic Models to Niche Tourism Products

• 3 Chapter 3 — Cost-Benefit Analysis for Tourism Products — 6

classes 

› 3.1 Introducing Cost-Benefit Analysis in Tourism

› 3.2 Identifying Costs in Tourism Product Design

› 3.3 Assessing Benefits of Tourism Products

› 3.4 Calculating Net Present Value for Tourism Initiatives

› 3.5 Evaluating Risk and Uncertainty in Tourism Investments

› 3.6 Applying Cost-Benefit Principles to Real-World Scenarios

• 4 Chapter 4 — Pricing Strategies for Adventure and Niche Tourism 

— 6 classes 

› 4.1 Understanding Pricing Dynamics in Adventure Tourism

› 4.2 Analyzing Cost Structures of Niche Tourism Products

› 4.3 Exploring Competitive Pricing Strategies

› 4.4 Assessing Value Perception in Niche Markets

› 4.5 Crafting Customized Pricing Models for Unique Experiences

› 4.6 Evaluating the Impact of Pricing on Market Demand

• 5 Chapter 5 — Policy Implications and Economic Sustainability — 6

classes 

› 5.1 Analyzing Policy Frameworks in Tourism

› 5.2 Understanding Economic Indicators for Sustainable Tourism

› 5.3 Evaluating Government Interventions in Niche Tourism

› 5.4 Assessing the Impact of Regulatory Policies on Tourism Economies

› 5.5 Integrating Economic Sustainability with Local Tourism Strategies

› 5.6 Designing Policies for Long-term Economic Viability in Tourism

3 Marketing Niche Tourism Products 5 chapters · 30 classes   65 marks  

• 1 Understanding Niche Tourism Markets — 6 classes 

› 1.1 Exploring Niche Tourism Concepts

› 1.2 Identifying Emerging Niche Tourism Trends

› 1.3 Analyzing Target Markets for Niche Tourism

› 1.4 Assessing Competitors in Niche Tourism

› 1.5 Evaluating Consumer Behavior in Niche Tourism

› 1.6 Integrating Insights into Niche Marketing Strategies

• 2 Identifying and Evaluating Niche Tourism Opportunities — 6

classes 

› 2.1 Understanding Niche Tourism: Definition and Characteristics

› 2.2 Identifying Market Gaps: Tools and Techniques

› 2.3 Analyzing Consumer Trends: Insights for Niche Opportunities

› 2.4 Evaluating Potential: Criteria for Assessing Niche Viability

› 2.5 Conducting Competitive Analysis: Tools for Niche Markets

› 2.6 Developing Unique Selling Propositions for Niche Tourism

• 3 Developing Unique Selling Propositions for Niche Tourism — 6

classes 

› 3.1 Understanding Unique Selling Propositions in Niche Tourism

› 3.2 Analyzing Target Audiences for Niche Tourism Products

› 3.3 Identifying Key Differentiators in Niche Tourism

› 3.4 Crafting Compelling USP Statements for Niche Markets

› 3.5 Designing Marketing Strategies around USPs

› 3.6 Evaluating the Impact of USPs in Niche Tourism Campaigns

• 4 Strategic Marketing and Promotion of Niche Tourism Products —

6 classes 

› 4.1 Understanding Niche Tourism Markets

› 4.2 Analyzing Consumer Trends in Niche Tourism

› 4.3 Crafting Unique Selling Propositions for Niche Tourism

› 4.4 Developing Targeted Marketing Strategies

› 4.5 Implementing Digital Marketing for Niche Tourism

› 4.6 Evaluating the Impact of Marketing Campaigns

• 5 Measuring Success and Adapting Marketing Strategies — 6 classes 

› 5.1 Understanding Key Performance Indicators (KPIs) in Niche Tourism

› 5.2 Gathering and Analyzing Customer Feedback Effectively

› 5.3 Interpreting Marketing Analytics for Informed Decision Making

› 5.4 Identifying Trends to Improve Marketing Strategies

› 5.5 Adapting Marketing Tactics Based on Measured Results

› 5.6 Evaluating and Refining Marketing Strategies for Success



4 Niche Tourism Market Analysis 5 chapters · 30 classes   90 marks  

• 1 Understanding Niche Tourism and Its Market Dynamics — 6 classes 

› 1.1 Explore the Concept of Niche Tourism

› 1.2 Identify Key Characteristics of Niche Tourism Markets

› 1.3 Analyze Market Segmentation in Niche Tourism

› 1.4 Examine Consumer Behavior in Niche Tourism

› 1.5 Investigate Trends Driving Niche Tourism

› 1.6 Apply Marketing Strategies for Niche Tourism Success

• 2 Consumer Behavior and Trends in Niche Tourism — 6 classes 

› 2.1 Understanding Niche Tourism: An Introduction to Consumer Behavior

› 2.2 Identifying Key Trends in Niche Tourism Markets

› 2.3 Analyzing Consumer Motivations in Niche Tourism

› 2.4 Examining Influences on Niche Tourism Consumer Decisions

› 2.5 Exploring Technological Impacts on Niche Tourism Trends

› 2.6 Applying Consumer Insights to Niche Tourism Product Design

• 3 Competitive Landscape and Positioning Strategies — 6 classes 

› 3.1 Understanding Competitive Landscapes in Niche Tourism

› 3.2 Analyzing Competitor Offerings and Market Gaps

› 3.3 Identifying Strengths and Weaknesses of Competitors

› 3.4 Exploring Positioning Strategies in Niche Tourism

› 3.5 Developing Unique Value Propositions

› 3.6 Applying Competitive Analysis to Positioning Strategies

• 4 Market Research and Data Analysis Techniques — 6 classes 

› 4.1 Exploring the Basics of Market Research in Niche Tourism

› 4.2 Identifying Target Demographics for Niche Tourism

› 4.3 Analyzing Trends in Niche Tourism Markets

› 4.4 Gathering and Interpreting Quantitative Data

› 4.5 Utilizing Qualitative Research Methods

› 4.6 Applying Data Analysis to Design Niche Tourism Products

• 5 Predictive Analysis and Future Market Outlook — 6 classes 

› 5.1 Understanding Predictive Analysis in Tourism

› 5.2 Identifying Key Data Sources for Forecasting

› 5.3 Analyzing Current Trends Using Data Tools

› 5.4 Applying Predictive Models to Niche Markets

› 5.5 Evaluating Future Market Opportunities

› 5.6 Developing Strategies for Market Adaptation

5 Product Development and Innovation 5 chapters · 30 classes   90 marks  

• 1 Understanding Niche Tourism Markets — 6 classes 

› 1.1 Defining and Identifying Niche Tourism Markets

› 1.2 Analyzing Current Trends Influencing Niche Tourism

› 1.3 Segmenting Niche Tourism Audiences Effectively

› 1.4 Evaluating the Unique Needs of Niche Tourist Groups

› 1.5 Exploring Successful Case Studies in Niche Tourism

› 1.6 Designing Custom Experiences for Emerging Niche Markets

• 2 Researching Consumer Needs and Trends — 6 classes 

› 2.1 Understanding the Basics of Consumer Behavior

› 2.2 Identifying Niche Market Opportunities

› 2.3 Analyzing Current Tourism Trends

› 2.4 Employing Research Methods to Gather Consumer Insights

› 2.5 Evaluating Consumer Needs in Emerging Markets

› 2.6 Translating Consumer Insights into Product Concepts

• 3 Designing Innovative Niche Tourism Products — 6 classes 

› 3.1 Understanding Niche Tourism: Concepts and Importance

› 3.2 Identifying Market Gaps in Tourism: Research Techniques

› 3.3 Generating Innovative Ideas for Niche Tourism Products

› 3.4 Evaluating Feasibility and Potential of Tourism Innovations

› 3.5 Designing Unique and Engaging Tourism Experiences

› 3.6 Applying Creativity to Overcome Challenges in Niche Tourism

• 4 Sustainability and Ethical Considerations — 6 classes 

› 4.1 Understanding Sustainability in Niche Tourism

› 4.2 Identifying Ethical Challenges in Tourism Product Design

› 4.3 Integrating Eco-Friendly Practices into Product Development

› 4.4 Evaluating the Social Impacts of Tourism Innovations

› 4.5 Applying Ethical Guidelines to Tourism Product Design

› 4.6 Measuring and Improving Sustainable Outcomes

• 5 Marketing and Launch Strategies for Niche Tourism — 6 classes 

› 5.1 Understanding Niche Tourism Markets

› 5.2 Identifying Target Audience Profiles

› 5.3 Crafting a Unique Value Proposition

› 5.4 Developing a Marketing Strategy for Niche Products

› 5.5 Implementing Effective Branding Techniques

› 5.6 Planning a Successful Product Launch
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6 Sustainable Tourism Practices 5 chapters · 30 classes   65 marks  

• 1 Understanding the Principles of Sustainable Tourism — 6 classes 

› 1.1 Defining Sustainable Tourism

› 1.2 Exploring the Three Pillars of Sustainability

› 1.3 Identifying Key Stakeholders in Tourism

› 1.4 Analyzing Environmental Impacts of Tourism

› 1.5 Evaluating Economic and Social Impacts of Tourism

› 1.6 Applying Principles to Develop Sustainable Tourism Practices

• 2 Environmental Impacts and Mitigation Strategies — 6 classes 

› 2.1 Understanding Environmental Impacts in Tourism

› 2.2 Identifying Key Environmental Challenges

› 2.3 Exploring Sustainable Tourism Models

› 2.4 Analyzing Case Studies of Impact Mitigation

› 2.5 Applying Best Practices for Environmental Mitigation

› 2.6 Developing a Mitigation Strategy for Tourism Operations

• 3 Community Engagement and Cultural Preservation — 6 classes 

› 3.1 Understanding Community Engagement in Tourism

› 3.2 Exploring Cultural Heritage and Its Importance

› 3.3 Identifying Stakeholders in Sustainable Tourism

› 3.4 Designing Inclusive Tourism Experiences

› 3.5 Implementing Cultural Preservation Initiatives

› 3.6 Evaluating the Impact of Tourism on Local Communities

• 4 Economic Sustainability in Tourism Development — 6 classes 

› 4.1 Exploring Economic Sustainability in Tourism

› 4.2 Understanding the Role of Tourism in Local Economies

› 4.3 Identifying Economic Benefits and Challenges in Tourism

› 4.4 Assessing Economic Impacts of Tourism Development

› 4.5 Strategies for Enhancing Economic Sustainability in Tourism

› 4.6 Implementing Economic Sustainability Practices in Tourism Projects

• 5 Designing and Implementing Sustainable Tourism Products — 6

classes 

› 5.1 Understanding Sustainable Tourism Principles

› 5.2 Identifying Key Elements of Sustainable Tourism Products

› 5.3 Analyzing Customer Demands for Sustainable Experiences

› 5.4 Integrating Environmental Considerations into Tourism Design

› 5.5 Utilizing Local Resources for Sustainable Tourism Development

› 5.6 Developing Strategies for Implementing Sustainable Products


