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CURRICULUM

G Advanced Store Layout Strategies

5 chapters - 30 classes 90 marks

* 1 Understanding Consumer Behavior in Store Layout * 4 Innovative Layout Techniques for Diverse Store Formats

1.1 Exploring Key Consumer Behavior Concepts in Retail

1.2 Analyzing the Psychology of Shopping Patterns

1.3 Identifying Customer Demographics and Preferences

1.4 Evaluating the Impact of Store Layout on Buying Decisions
1.5 Leveraging Behavioral Insights to Optimize Store Layout
1.6 Applying Consumer Behavior Strategies to Enhance Sales

« 2 Design Principles for Effective Space Utilization

2.1 Understanding the Fundamentals of Space Utilization

2.2 Analyzing Customer Flow Patterns in Retail Spaces

2.3 Implementing Zoning Techniques for Enhanced Layout Efficiency
2.4 Leveraging Visual Merchandising for Spatial Impact

2.5 Evaluating the Role of Fixtures in Space Optimization

2.6 Applying Data-Driven Strategies to Optimize Store Layout

* 3 Implementing Strategic Product Placement

3.1 Understanding Consumer Behavior in Product Placement
3.2 Identifying High-Impact Zones in Store Layouts

3.3 Analyzing Sales Data to Inform Placement Decisions

3.4 Utilizing Cross-Merchandising Techniques

3.5 Implementing End Cap Strategies Effectively

3.6 Evaluating the Success of Product Placement Strategies

4.1 Exploring the Basics of Innovative Store Layouts

4.2 Analyzing Customer Behavior Patterns in Diverse Formats
4.3 Integrating Technology into Store Layout Plans

4.4 Customizing Layout Strategies for Small Spaces

4.5 Adapting Layouts for Seasonal and Thematic Changes
4.6 Evaluating the Impact of Layout on Sales Performance

« 5 Evaluating and Enhancing Store Layouts

5.1 Understanding the Principles of Store Layout Evaluation
5.2 Identifying Key Metrics for Layout Performance

5.3 Analyzing Customer Flow and Behavior in Store Layouts
5.4 Implementing Techniques for Optimizing Space Utilization
5.5 Applying Visual Merchandising to Enhance Store Layouts
5.6 Conducting a Store Layout Improvement Plan



a Practical Merchandising Solutions

* 1 Understanding Store Layout Principles — 6 classes

1.1 Exploring the Fundamentals of Store Layout

1.2 Identifying Key Space Planning Techniques

1.3 Analyzing Customer Flow and Traffic Patterns

1.4 Evaluating Product Placement Strategies

1.5 Integrating Visual Merchandising Elements

1.6 Applying Store Layout Principles to Real-Life Scenarios

¢ 2 Consumer Behavior and Space Utilization — 6 classes

2.1 Understanding Consumer Behavior in Retail Environments
2.2 Identifying Patterns of Consumer Movement and Interaction
2.3 Analyzing How Store Layout Impacts Purchase Decisions
2.4 Exploring Effective Space Utilization Techniques

2.5 Designing Layouts to Enhance Consumer Experience

2.6 Applying Merchandising Strategies to Optimize Store Space

« 3 Strategic Merchandise Placement — 6 classes

3.1 Understanding Merchandise Placement Principles
3.2 Analyzing Customer Traffic Patterns

3.3 Optimizing Product Visibility

3.4 Implementing Zonal Merchandising Strategies
3.5 Utilizing Retail Space Effectively

3.6 Evaluating the Impact of Placement Decisions

e Retail Consumer Behaviour

¢ 1 Understanding the Psychology of Retail Consumers — 6 classes

1.1 Explore Consumer Psychology Basics

1.2 Analyze the Impact of Store Layout on Behavior
1.3 Examine Visual Merchandising Techniques

1.4 Investigate the Role of Sensory Marketing

1.5 Understand Decision-Making Triggers

1.6 Apply Psychological Insights to Store Planning

¢ 2 Identifying Consumer Needs and Preferences — 6 classes

2.1 Understanding the Importance of Consumer Needs

2.2 Exploring Methods for Identifying Consumer Preferences

2.3 Analyzing Consumer Demographics and Psychographics

2.4 Evaluating How Cultural Factors Influence Consumer Choices
2.5 Applying Data Analysis to Predict Consumer Behavior

2.6 Utilizing Tools and Techniques to Satisfy Consumer Needs

¢ 3 The Impact of Store Layout on Consumer Behavior — 6 classes

3.1 Understanding Consumer Behavior Fundamentals in Retail
3.2 Analyzing the Role of Store Layout in Shopping Experiences
3.3 Exploring Types of Store Layouts and Their Effects

3.4 Evaluating Traffic Flow Patterns and Consumer Movement
3.5 Identifying Key Elements of a Customer-Friendly Store Design
3.6 Applying Consumer Insights to Optimize Store Layouts

5 chapters - 30 classes 65 marks

* 4 Implementing Visual Merchandising Techniques — 6 classes

4.1 Understanding Visual Merchandising Principles

4.2 Analyzing Consumer Behavior and Store Traffic Patterns
4.3 Crafting Eye-Catching Display Techniques

4.4 Arranging Products for Maximum Exposure

4.5 Utilizing Lighting and Color for Impact

4.6 Evaluating and Optimizing Merchandising Effectiveness

< 5 Evaluating and Adjusting Merchandising Solutions — 6 classes

5.1 Analyzing Current Merchandising Strategies

5.2 Identifying Key Performance Indicators for Merchandising Success
5.3 Gathering and Interpreting Customer Feedback

5.4 Implementing Data-Driven Adjustments to Store Layouts

5.5 Testing and Measuring the Impact of Adjustments

5.6 Iterating and Finalizing Effective Merchandising Solutions

5 chapters - 30 classes 65 marks

« 4 Designing Effective Space for Enhanced Consumer Engagement

— 6 classes

4.1 Understanding Consumer Behavior in Retail Spaces

4.2 Identifying Key Layout Elements that Influence Shopper Decisions

4.3 Analyzing Traffic Flow Patterns for Optimized Store Design

4.4 Implementing Strategic Product Placement for Improved Engagement
4.5 Evaluating the Impact of Aesthetic Design on Consumer Experience
4.6 Applying Space Planning Techniques to Enhance Shopping Outcomes

< 5 Evaluating and Adapting to Consumer Behavior Trends — 6 classes

5.1 Understanding Key Consumer Behavior Trends

5.2 Analyzing the Impact of Technology on Shopping Habits

5.3 Identifying Changes in Consumer Preferences

5.4 Evaluating the Role of Social Media in Consumer Decisions
5.5 Assessing the Effect of Economic Factors on Buying Trends
5.6 Adapting Retail Strategies to Meet Emerging Consumer Needs



5 chapters - 30 classes 90 marks

° Space Optimisation Techniques

« 1 Understanding the Principles of Space Planning — 6 classes * 4 Optimizing Storage and Inventory Placement — 6 classes

1.1 Exploring the Foundations of Space Planning

1.2 Analyzing Customer Behavior Patterns

1.3 Identifying Key Areas for Optimisation

1.4 Evaluating Space Utilization Techniques

1.5 Implementing Effective Layout Strategies

1.6 Assessing the Impact of Space Planning on Sales

¢ 2 Analyzing Consumer Behavior and Traffic Flow — 6 classes

2.1 Understanding Consumer Behavior Dynamics

2.2 Identifying Key Patterns in Store Traffic

2.3 Analyzing Shopper Movement and Interaction

2.4 Mapping and Visualizing Traffic Flow Data

2.5 Evaluating the Impact of Store Layout on Behavior
2.6 Applying Consumer Insights to Optimize Space

¢ 3 Maximizing Merchandise Display and Accessibility — 6 classes

3.1 Understanding Key Principles of Merchandise Display

3.2 Analyzing Customer Flow for Enhanced Accessibility

3.3 Implementing Visual Merchandising Techniques

3.4 Optimizing Shelf Space for Product Visibility

3.5 Utilizing Store Layout to Increase Buyer Engagement

3.6 Evaluating and Adjusting Store Displays for Maximum Impact

e Trends in Retail Design

¢ 1 Analyzing Current Retail Design Trends — 6 classes

1.1 Identifying Key Elements of Modern Retail Design

1.2 Exploring Innovative Layouts in Contemporary Stores

1.3 Analyzing the Impact of Technology on Retail Spaces

1.4 Examining Environmental Sustainability in Store Design

1.5 Evaluating Consumer Behavior Influences on Design Trends
1.6 Applying Trend Analysis to Enhance Store Layouts

¢ 2 Consumer Behavior and Its Impact on Store Design — 6 classes

2.1 Understanding Consumer Behavior: Key Concepts
2.2 Analyzing Shopper Motivation: Drivers of Purchase Decisions
2.3 Exploring Psychological Influences: How Environment Affects Choices

2.4 ldentifying Customer Segments: Tailoring Store Design to Target
Audiences

2.5 Applying Behavioral Insights: Designing Effective Store Layouts
2.6 Evaluating Impact: Measuring Success in Consumer-Centric Design

3 Sustainable and Eco-Friendly Retail Design — 6 classes

3.1 Exploring the Principles of Sustainable Retail Design

3.2 Identifying Eco-Friendly Materials and Technologies

3.3 Analyzing the Impact of Sustainable Designs on Consumer Behavior
3.4 Implementing Energy-Efficient Solutions in Store Layouts

3.5 Evaluating Case Studies of Successful Eco-Friendly Retail Spaces
3.6 Designing Your Eco-Friendly Retail Concept

4.1 Understanding Storage Principles for Retail Environments
4.2 Analyzing Space Utilization for Improved Efficiency

4.3 Implementing Effective Inventory Placement Strategies

4.4 dentifying and Overcoming Common Storage Challenges
4.5 Evaluating the Impact of Technology on Space Optimization
4.6 Applying Best Practices for Continuous Space Improvement

< 5 Evaluating and Adapting Store Layouts — 6 classes

5.1 Understanding the Principles of Store Layout Design

5.2 Analyzing Traffic Patterns and Customer Flow

5.3 Identifying Key Zones for Product Placement

5.4 Assessing the Impact of Fixture Placement on Sales

5.5 Adapting Store Layouts to Seasonal Trends and Events

5.6 Implementing Layout Changes for Enhanced Store Performance

5 chapters - 30 classes 65 marks

< 4 Technology Integration in Modern Retail Spaces — 6 classes

4.1 Exploring the Role of Technology in Retail Design

4.2 |dentifying Key Technological Trends Impacting Retail Spaces
4.3 Analyzing Customer Interaction with Digital Tools in Stores

4.4 Evaluating the Impact of Omnichannel Strategies on Store Layout
4.5 Designing Store Layouts for Seamless Tech Integration

4.6 Applying Augmented Reality for Enhanced Customer Experience

< 5 Future Directions in Retail Design — 6 classes

5.1 Analyzing Current Trends in Retail Design

5.2 Exploring Sustainable Materials and Practices

5.3 Embracing Technological Innovations in Store Layouts
5.4 Designing Customer-Centric Retail Spaces

5.5 Implementing Omnichannel Strategies in Store Design
5.6 Evaluating the Impact of Design on Customer Experience



e Visual Merchandising Principles

5 chapters - 30 classes 65 marks

* 1 Fundamentals of Visual Merchandising « 4 Fixture and Display Techniques

1.1 Understanding the Role of Visual Merchandising

1.2 Analyzing Customer Behavior and Its Impact on Merchandising

1.3 Exploring Key Elements of Effective Store Layouts

1.4 Incorporating Colour Theory in Merchandising Displays

1.5 Applying Lighting Techniques to Enhance Store Ambiance

1.6 Implementing Visual Merchandising Strategies for Maximum Impact

« 2 Design Principles and Color Theory

2.1 Understanding Design Principles in Visual Merchandising

2.2 Exploring the Elements of Design: Line, Shape, and Texture

2.3 Applying Balance and Proportion to Store Layouts

2.4 Analyzing the Impact of Rhythm and Movement on Shopping Experience
2.5 Mastering Color Theory: Understanding the Color Wheel

2.6 Implementing Color Schemes to Enhance Retail Spaces

« 3 Store Layout and Space Optimization

3.1 Understanding Basic Store Layout Concepts

3.2 Exploring Different Types of Store Layouts

3.3 Analyzing Customer Flow Patterns

3.4 Maximizing Space through Effective Merchandising
3.5 Designing Layouts to Enhance Customer Experience
3.6 Applying Space Optimization Techniques
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4.1 Understanding Fixture Varieties in Visual Merchandising

4.2 Analyzing Space Allocation for Optimal Display Impact

4.3 Implementing Effective Product Grouping Techniques

4.4 Utilizing Lighting to Enhance Display Features

4.5 Applying Signage and Graphics for Maximized Customer Engagement
4.6 Evaluating Display Techniques for Sales Performance

< 5 Trends and Technology in Visual Merchandising

5.1 Explore the Evolution of Visual Merchandising Trends

5.2 Analyze Current Influences in Retail Display Design

5.3 Discover Emerging Technologies in Visual Merchandising
5.4 Evaluate the Impact of Digital Tools on Customer Experience
5.5 Integrate Sustainable Practices in Visual Merchandising

5.6 Apply Innovative Techniques to Enhance Retail Spaces
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