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G Personal Styling and Wardrobe Management 18 chapters - 122 classes 100 marks



¢ 1 Understanding Personal Style and Its Impact — 4 classes

1.1 Exploring the Concept of Personal Style
1.2 Identifying Personal Style Influences

1.3 Analyzing the Impact of Style Choices
1.4 Applying Personal Style in Everyday Life

* 2 The Basics of Body Shape and Wardrobe Coordination — 4 classes

2.1 Understanding Your Unique Body Shape

2.2 Identifying Clothing Styles to Flatter Body Shapes

2.3 Exploring Wardrobe Essentials for Optimal Coordination
2.4 Applying Color Theory to Personal Styling Choices

¢ 3 Introduction to Color Theory in Personal Styling — 4 classes

3.1 Understand the Basics of Color Theory
3.2 Identify Primary, Secondary, and Tertiary Colors

3.3 Explore the Impact of Warm and Cool Colors on Personal Style

3.4 Apply Color Harmonies to Enhance Wardrobe Selections

¢ 1 Understanding the Role of a Fashion Stylist — 5 classes

1.1 Defining the Fashion Stylist's Role

1.2 Exploring Key Responsibilities of a Fashion Stylist
1.3 Identifying Essential Skills for Styling Success

1.4 Understanding the Client-Stylist Relationship

1.5 Analyzing the Impact of Fashion Trends on Styling

¢ 2 Fundamentals of Fashion Trends and Analysis — 5 classes

2.1 Understanding the Evolution of Fashion Trends
2.2 Identifying Key Influencers in Fashion

2.3 Analyzing Historical Fashion Cycles

2.4 Predicting Future Fashion Trends

2.5 Applying Trend Analysis to Styling Decisions

* 3 Building a Fashion Styling Portfolio — 5 classes

3.1 Understanding the Purpose of a Fashion Styling Portfolio
3.2 Identifying Key Elements for Inclusion in Your Portfolio
3.3 Selecting and Curating Your Best Work

3.4 Presenting Your Portfolio with Professionalism

3.5 Highlighting Your Unique Styling Perspective

¢ 4 Client and Brand Collaboration Techniques — 5 classes

4.1 Understanding the Principles of Client and Brand Alignment
4.2 Identifying Client Needs and Brand Aesthetics

4.3 Creating Mood Boards to Sync Client Vision with Brand Identity

4.4 Developing Customized Style Proposals for Clients
4.5 Presenting Styling Solutions and Receiving Feedback

< 1 Principles of Wardrobe Management — 5 classes

1.1 Understanding Wardrobe Basics: Key Concepts and Terminology

1.2 Analyzing Wardrobe Needs: Assessment Techniques

1.3 Organizing Your Wardrobe: Methods and Strategies

1.4 Building a Versatile Wardrobe: Essentials and Variability

1.5 Implementing Sustainable Practices in Wardrobe Management

< 2 Developing Personal Style and Wardrobe Curation — 5 classes

2.1 Understanding Personal Fashion Identity

2.2 Analyzing Wardrobe Essentials

2.3 Curating a Capsule Collection

2.4 ldentifying Key Style Influences

2.5 Implementing Wardrobe Organization Techniques

* 3 Wardrobe Maintenance and Sustainability — 5 classes

3.1 Understanding Sustainable Fashion Practices

3.2 Identifying Your Clothing Needs and Priorities

3.3 Implementing Effective Wardrobe Cleaning Techniques
3.4 Repairing and Upcycling Clothes Effectively

3.5 Creating a Sustainable Wardrobe Plan

* 4 Advanced Styling Techniques and Client Consultation — 5 classes

4.1 Understanding Advanced Styling Concepts

4.2 Analyzing Client Profiles and Wardrobe Needs

4.3 Developing Personalized Styling Strategies

4.4 Implementing Techniques for Effective Wardrobe Coordination
4.5 Conducting Professional Style Consultations

* 12 Body Shapes and Figure Analysis for Styling — 10 classes

12.1 Taking Measurements and Assessing Figuration
12.2 Identifying Common Body Shapes

12.3 Proportion and Balance Analysis

12.4 Height and Frame Considerations

12.5 Dressing Plus Size Clients

12.6 Dressing Petite and Tall Clients

12.7 Posture and Body Confidence

12.8 Fit Versus Size Labels

12.9 Figure Flattering Silhouettes

12.10 Documenting a Client Body Profile

¢ 13 Wardrobe Audit and Capsule Wardrobes — 10 classes

13.1 Preparing for a Wardrobe Audit

13.2 Sorting Keep, Alter and Donate

13.3 Identifying Gaps in a Wardrobe

13.4 Basics Every Wardrobe Needs

13.5 Building a Capsule Wardrobe

13.6 Seasonal Wardrobe Rotation

13.7 Mix and Match Outfit Planning

13.8 Budget Planning for Wardrobe Additions
13.9 Photographing and Cataloguing Outfits
13.10 Delivering an Audit Report to a Client

« 14 Dressing for Occasions and Lifestyles — 10 classes

14.1 Office and Business Dressing

14.2 Interview Outfits for Job Seekers
14.3 Casual and Weekend Dressing
14.4 Wedding and Festival Wear

14.5 Evening and Party Dressing

14.6 Travel and Weather Dressing

14.7 Maternity Dressing Basics

14.8 Dressing for Mature Clients

14.9 Menswear Styling Essentials

14.10 Occasion Outfit Planning Exercise

« 15 Shopping, Sourcing and Personal Shopping Services — 10
classes
15.1 Understanding Client Budget and Brief
15.2 Research Before a Shopping Trip
15.3 Visiting Stores and Markets
15.4 Checking Quality and Fit in Store
15.5 Negotiating and Price Awareness
15.6 Online Shopping Guidance
15.7 Returns and Exchange Policies
15.8 Handling Client Purchases Responsibly
15.9 Working with Tailors for Alterations
15.10 Running a Personal Shopping Session

« 16 Accessories, Grooming and Finishing Touches — 10 classes

16.1 Choosing Footwear by Outfit

16.2 Bags and Belts Selection

16.3 Jewellery Selection Principles

16.4 Scarves, Ties and Hats

16.5 Eyewear and Face Shape

16.6 Hair Style and Outfit Harmony

16.7 Basic Grooming Advice

16.8 Fragrance and Personal Presentation
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6 Colour Analysis and Image Consulting 18 chapters - 124 classes 100 marks



¢ 1 Understanding Color Theory Fundamentals — 4 classes

1.1 Identifying the Color Wheel and Its Components
1.2 Exploring Primary and Secondary Colors

1.3 Analyzing Harmonious Color Schemes

1.4 Applying Basic Color Theory to Personal Styling

¢ 2 The Psychology and Impact of Color in Fashion — 4 classes
2.1 Understanding Color Psychology in Fashion
2.2 Identifying Emotional Responses to Colors in Apparel
2.3 Analyzing Color's Role in Fashion Brand Identity
2.4 Applying Color Theory to Enhance Personal Style

* 3 Applying Color Theory to Personal Styling — 4 classes
3.1 Understanding the Color Wheel and Its Role in Personal Styling
3.2 Analyzing Skin Undertones to Select Complementary Colors
3.3 Exploring Seasonal Color Palettes for Wardrobe Coordination
3.4 Applying Color Harmony in Creating Stylish Outfits

¢ 1 Understanding Colour Theory Fundamentals in Fashion — 4

classes

1.1 Exploring the Basics of Colour Theory

1.2 Identifying Primary, Secondary, and Tertiary Colours

1.3 Analyzing Colour Harmonies and Their Effects in Fashion
1.4 Applying Colour Psychology in Fashion Trends

* 2 The Role of Colour in Fashion Trends and Consumer Perception

— 4 classes

2.1 Understand How Colour Influences Fashion Trends
2.2 Explore Colour Psychology in Consumer Choices
2.3 Identify Key Fashion Colour Palettes

2.4 Apply Colour Trends to Personal Styling

< 3 Implementing Colour Strategies in Personal Styling — 4 classes

3.1 Understanding Colour Psychology in Fashion

3.2 Analyzing Seasonal Colour Palettes and Their Effects

3.3 Selecting Complementary Colours to Enhance Personal Style
3.4 Applying Colour Strategies for Unique Fashion Statements

¢ 1 Understanding Colour Theory Principles — 5 classes

1.1 Exploring the Colour Wheel: Primary, Secondary, and Tertiary Colours

1.2 Understanding Colour Harmonies: Complementary and Analogous
Combinations

1.3 The Psychology of Colour: Emotional and Cultural Impacts
1.4 Identifying Warm and Cool Colours: Effects on Design Perception

1.5 Applying Colour Theory in Styling: Techniques and Practical
Considerations

« 2 Psychology and Influence of Colours in Fashion — 5 classes

3.1 Understanding Colour Psychology in Fashion
3.2 Exploring Cultural Impacts on Colour Perception
3.3 Analyzing Emotional Responses to Colours

3.4 Evaluating Colour Choice in Fashion Marketing
3.5 Applying Colour Influence in Personal Styling

* 3 Colour Application in Personal Styling — 5 classes

3.1 Understanding Colour Theory Basics for Personal Styling
3.2 Identifying Personal Colour Preferences

3.3 Analyzing Skin Tones and Undertones for Colour Matching
3.4 Selecting Complementary Colours for Outfits

3.5 Applying Seasonal Colour Palettes in Styling

* 4 Advanced Techniques in Colour Coordination — 5 classes

4.1 Exploring Advanced Colour Schemes

4.2 Analyzing Colour Harmony in Fashion

4.3 Applying Colour Psychology to Style Choices
4.4 Mastering Colour Proportions in Outfits

4.5 Implementing Colour Blocking Techniques

« 11 Skin Tone, Undertone and Seasonal Colour Analysis — 10 classes

11.1 Light, Environment and Colour Perception
11.2 Identifying Skin Undertones

11.3 Hair and Eye Colour Contribution

11.4 Warm, Cool and Neutral Types

11.5 Seasonal Colour Systems Overview

11.6 Tone Based Colour Systems

11.7 Draping Colour Cloths on a Client

11.8 Reading Client Reactions to Colour

11.9 Recording Analysis Results

11.10 Common Analysis Mistakes to Avoid

« 12 Building Personal Colour Palettes — 10 classes

12.1 Core Neutrals for a Client

12.2 Best Colours and Accent Colours

12.3 Colours to Use Sparingly

12.4 Metals and Jewellery Colours

12.5 Make Up Colour Guidance

12.6 Hair Colour Considerations

12.7 Palette Cards and Swatch Fans

12.8 Inclusive Palettes Across Skin Tones and Cultures
12.9 Colour Palettes for Menswear

12.10 Producing a Personal Palette Book

* 13 Image Consulting Fundamentals — 10 classes

13.1 What an Image Consultant Does

13.2 Components of Personal Image

13.3 Verbal and Non Verbal Communication
13.4 Posture, Gait and Gestures

13.5 First Impression Science

13.6 Professional Etiquette Basics

13.7 Dining and Social Etiquette

13.8 Cultural Awareness in Image

13.9 Digital Image and Online Presence
13.10 Reviewing Your Own Image

¢ 14 Client Consultation and Needs Assessment — 10 classes

14.1 First Contact and Booking

14.2 Preparing Consultation Questionnaire
14.3 Active Listening Skills

14.4 Understanding Client Goals

14.5 Discussing Sensitive Topics Tactfully
14.6 Photographing Clients with Consent
14.7 Setting Realistic Outcomes

14.8 Presenting Service Options

14.9 Agreeing a Consultation Plan

14.10 Consultation Role Play Practice

« 15 Style Personality and Brand Image Development — 10 classes
15.1 Identifying Style Personality Types
15.2 Matching Style to Lifestyle
15.3 Professional Image for Career Clients
15.4 Image for Entrepreneurs and Speakers
15.5 Image for Public Figures
15.6 Developing a Signature Look
15.7 Style Guidelines Document
15.8 Researching Colour and Style Trends for Clients
15.9 Group and Corporate Image Sessions
15.10 Presenting an Image Transformation Plan

* 16 Colour in Make Up, Hair and Accessories Coordination — 10

classes

16.1 Choosing Foundation Matching Basics
16.2 Lip and Cheek Colour Selection

16.3 Eye Colour Selection
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e Editorial, Photography and Celebrity Styling 25 chapters - 150 classes 100 marks



¢ 1 Understanding Personal Style and Trends — 6 classes

1.1 Exploring the Foundations of Personal Style

1.2 Analyzing the Impact of Fashion Trends on Personal Style

1.3 Evaluating Key Elements of Individual Style Preferences

1.4 Identifying Influential Fashion Icons and Their Signature Looks
1.5 Assessing the Role of Culture and Subculture in Shaping Style
1.6 Developing a Personal Style Portfolio

« 2 Advanced Colour Theory and Application — 6 classes

2.1 Understanding the Colour Wheel: Harmony and Contrast

2.2 Exploring Colour Palettes: Creating Mood and Theme

2.3 Analysing Colour Temperature: Warm vs. Cool Tones

2.4 Utilizing Colour Psychology: Influencing Perception and Emotion
2.5 Applying Colour Blocking Techniques: Enhancing Visual Impact
2.6 Mastering Colour Combinations: Tailoring to Individual Styles

* 3 Mastering Wardrobe Curation for Editorial Impact — 6 classes

3.1 Understanding Editorial Wardrobe Curation Concepts

3.2 Analyzing Iconic Styles for Editorial Inspiration

3.3 Selecting and Pairing Garments for Visual Impact

3.4 Coordinating Accessories to Enhance Editorial Looks

3.5 Incorporating Trends into Personalized Wardrobe Selections
3.6 Executing a Complete Editorial Wardrobe Plan

< 4 Innovative Techniques for Celebrity Styling — 6 classes

4.1 Understanding Celebrity Image: An Introduction to Branding and Public

Perception

4.2 Analyzing Celebrity Wardrobes: Identifying Signature Styles and Trends

4.3 Mastering Color Theory: Enhancing Visual Appeal in Celebrity Styling
4.4 Utilizing Mood Boards: Crafting Visual Narratives for Celebrity Clients

4.5 Applying Innovative Textures: Elevating Celebrity Outfits with Fabric and

Detail

4.6 Executing Seamless Collaborations: Coordinating with Designers and

Brands for Celebrity Appearances

< 5 Sustainable and Ethical Styling Practices — 6 classes

5.1 Exploring the Principles of Sustainable Fashion

5.2 Understanding the Impact of Ethical Sourcing

5.3 Identifying Eco-Friendly Fabrics and Materials

5.4 Incorporating Upcycling and Recycling in Styling

5.5 Analyzing Brands and Certification for Ethical Practices
5.6 Creating a Sustainable Wardrobe Plan

¢ 1 Understanding Fashion Editorials: Context and Trends — 6 classes

1.1 Exploring the Origins of Fashion Editorials

1.2 Analyzing Key Elements of Editorial Photography

1.3 Identifying Current Trends in Fashion Editorials

1.4 Understanding the Role of Narrative in Editorial Styling
1.5 Examining Influential Fashion Editorials and Their Impact
1.6 Applying Trend Analysis to Create Editorial Concepts

* 2 Conceptual Development for Editorial Shoots — 6 classes

2.1 Understanding Editorial Fashion Shoots
2.2 Identifying Key Fashion Trends

2.3 Ideating Editorial Concepts

2.4 Curating Mood Boards for Visual Direction
2.5 Developing a Stylistic Narrative

2.6 Translating Concepts into Practical Styling

« 3 Selecting and Integrating Wardrobe Elements — 6 classes

3.1 Understanding Wardrobe Elements in Editorial Styling
3.2 Analyzing Current Fashion Trends for Editorial Impact
3.3 Selecting Key Garments for Cohesive Fashion Narratives
3.4 Integrating Accessories to Enhance Style Concepts

3.5 Coordinating Colour Palettes for Visual Harmony

3.6 Applying Wardrobe Elements in Editorial Storytelling

* 4 Collaborative Processes in Editorial Production — 6 classes

4.1 Understanding the Editorial Production Process
4.2 ldentifying Key Roles in Editorial Collaboration

4.3 Coordinating Effective Team Communication

4.4 Integrating Mood Boards into the Editorial Workflow
4.5 Resolving Creative Conflicts Collaboratively
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« 4 Strategic Outfit Curation for Media and Events — 6 classes

4.1 Understanding the Role of Outfit Curation in Celebrity Branding
4.2 Analyzing Celebrity Case Studies for Media-Ready Looks

4.3 Selecting Fabrics and Colors for Optimal Media Impact

4.4 Coordinating Outfits with Event Themes and Brand Objectives
4.5 Evaluating Accessories and Details to Enhance Celebrity Outfits
4.6 Crafting Complete Looks for Red Carpet and Press Appearances

« 5 Crisis Management and Image Recovery — 6 classes

5.1 Understanding Crisis in Celebrity Image Management
5.2 Identifying Triggers and Impact of Image Crisis

5.3 Analyzing Case Studies of Celebrity Image Failure
5.4 Developing Strategies for Crisis Communication

5.5 Rebuilding Public Perception and Trust

5.6 Implementing Long-Term Image Recovery Plans

« 1 Fundamentals of Visual Presentation in Fashion — 6 classes

1.1 Understanding Visual Elements in Fashion Presentation
1.2 Analyzing Color Theory for Fashion Styling

1.3 Exploring the Impact of Textures and Patterns

1.4 Utilizing Proportions and Silhouettes Effectively

1.5 Crafting Compelling Visual Narratives

1.6 Applying Visual Presentation Skills in Styling Projects

¢ 2 Color Theory and Its Impact on Styling — 6 classes

2.1 Understanding the Basics of Color Theory

2.2 Exploring the Color Wheel and Harmony

2.3 Analyzing the Psychological Effects of Colors

2.4 Identifying Complementary and Contrasting Colors
2.5 Applying Color Theory in Editorial Styling

2.6 Creating Impactful Looks with Color Palettes

« 3 Creating Cohesive Visual Narratives — 6 classes

3.1 Understanding Visual Narratives in Styling

3.2 Analyzing Elements of Cohesion in Fashion Imagery

3.3 Building a Visual Story: Themes and Concepts

3.4 Selecting and Combining Visual Elements

3.5 Utilizing Color Theory for Narrative Impact

3.6 Crafting a Compelling Visual Narrative: Practical Exercise

* 4 Advanced Techniques in Styling for Editorial and Celebrity
Clients — 6 classes

4.1 Understanding Editorial and Celebrity Styling Contexts

4.2 Analyzing Fashion Trends for Styling

4.3 Selecting Garments and Accessories for Visual Impact

4.4 Mastering the Art of Color and Texture Coordination

4.5 Creating Cohesive Looks for Editorial Photography

4.6 Customizing Styles for Celebrity Clients' Public Appearances

« 5 Integrating Technology in Fashion Presentation — 6 classes

5.1 Exploring the Role of Technology in Fashion Presentation

5.2 Understanding Digital Tools for Fashion Stylists

5.3 Creating Virtual Mood Boards and Style Guides

5.4 Utilizing Augmented Reality in Fashion Lookbooks

5.5 Integrating Social Media Platforms for Enhanced Presentation
5.6 Analyzing Case Studies of Tech-Driven Fashion Shows

* 1 Analyzing Fashion Trends and their Impact on Styling — 6 classes

1.1 Understanding the Basics of Fashion Trend Analysis

1.2 Identifying Key Influencers in Fashion Trends

1.3 Analyzing the Evolution of Fashion Trends Over Time

1.4 Interpreting the Cultural and Social Impact of Fashion Trends
1.5 Forecasting Future Fashion Trends

1.6 Applying Fashion Trend Analysis to Personal Styling

¢ 2 Mastering Color Theory for Fashion Styling — 6 classes

2.1 Understanding the Basics of Color Theory

2.2 Analyzing the Psychological Impact of Colors in Fashion
2.3 Exploring Color Harmony and Its Application in Styling
2.4 Identifying Seasonal Color Palettes for Fashion

2.5 Applying Color Blocking Techniques to Enhance Outfits
2.6 Customizing Color Choices for Client Personal Branding
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° Client Communication and Personal Branding 50 chapters - 268 classes 100 marks



¢ 1 Fundamentals of Communication in Retail Fashion — 5 classes

1.1 Understanding Retail Fashion Communication Channels

1.2 Identifying Key Elements of Effective Communication

1.3 Developing Active Listening Skills for Retail

1.4 Mastering Verbal and Non-Verbal Communication Techniques
1.5 Applying Communication Skills in Real-Life Retail Scenarios

« 2 Customer Interaction and Engagement Strategies — 5 classes

2.1 Understanding Customer Needs and Expectations

2.2 Building Rapport through Effective Communication

2.3 Tailoring Communication Styles for Different Customer Types

2.4 Utilizing Active Listening to Enhance Customer Engagement

2.5 Implementing Strategies for Handling Difficult Customer Interactions

3 Visual Merchandising Communication — 5 classes

3.1 Understanding Visual Merchandising Concepts
3.2 Identifying Key Elements of Store Displays

3.3 Designing Eye-Catching Window Displays

3.4 Utilizing Color and Lighting in Retail Spaces
3.5 Evaluating Visual Merchandising Effectiveness

« 4 Digital Communication and Social Media in Fashion Retail —5

classes

4.1 Exploring Digital Communication Tools in Fashion Retail

4.2 Understanding Social Media Platforms for Retail Exposure
4.3 Crafting Engaging Content for Fashion Audiences

4.4 Leveraging Influencer Partnerships in Retail Promotions

4.5 Evaluating Digital Communication Success in Fashion Retail

* 1 Understanding Consumer Behavior in Fashion — 6 classes

1.1 Exploring the Foundations of Consumer Behavior in Fashion

1.2 Analyzing Psychological Influences on Fashion Consumers

1.3 Examining the Role of Cultural Factors in Fashion Choices

1.4 Identifying the Impact of Social Influences on Fashion Trends

1.5 Understanding Consumer Decision-Making Processes in Fashion

1.6 Applying Consumer Behavior Insights to Fashion Marketing Strategies

< 2 Brand Identity and Positioning for Fashion Brands — 6 classes

2.1 Understanding Brand Identity in Fashion

2.2 Exploring Key Elements of Fashion Branding

2.3 Analyzing Successful Fashion Brand Positioning

2.4 Designing Unique Brand Identities for Fashion Labels
2.5 Evaluating Market Positioning Strategies

2.6 Implementing Brand Identity in Promotional Strategies

« 3 Content Creation and Storytelling in Fashion Marketing — 6 classes

3.1 Understanding the Role of Storytelling in Fashion Marketing
3.2 Identifying Key Elements of Compelling Fashion Narratives
3.3 Analyzing Successful Content Creation Strategies in Fashion
3.4 Crafting Visual and Written Content to Enhance Brand Identity
3.5 Utilizing Digital Platforms for Fashion Storytelling

3.6 Engaging Audiences Through Authentic Brand Storytelling

« 4 Digital Marketing Strategies for the Fashion Industry — 6 classes

4.1 Exploring the Digital Landscape: Key Platforms and Trends

4.2 Crafting a Digital Brand Identity: Establishing a Unique Voice

4.3 Audience Engagement Tactics: Building Community through Content
4.4 Leveraging Influencers and Collaborations: Expanding Brand Reach
4.5 Data-Driven Decision Making: Analyzing Metrics and Insights

4.6 Strategic Integration: Aligning Digital Marketing with Brand Goals

< 5 Sustainable Fashion Marketing and Ethical Communication — 6

classes

5.1 Exploring the Fundamentals of Sustainable Fashion
5.2 Understanding Consumer Behavior in Ethical Fashion
5.3 Analyzing Eco-friendly Marketing Strategies

5.4 Communicating Brand Values with Integrity

5.5 Crafting Compelling Ethical Messaging

5.6 Evaluating Success in Sustainable Fashion Campaigns

* 1 Understanding Client Needs and Personality — 4 classes

1.1 Identifying Client Needs through Active Listening
1.2 Analyzing Personality Types with Style Profiles

* 4 Managing Client Expectations and Feedback — 6 classes

4.1 Understanding Client Expectations in Styling

4.2 Techniques for Setting Realistic Styling Goals

4.3 Developing Effective Communication Strategies

4.4 Navigating Difficult Conversations with Clients

4.5 Gathering and Interpreting Client Feedback

4.6 Using Feedback for Continuous Improvement in Styling

* 5 Crisis Management and Conflict Resolution — 6 classes

5.1 Understanding Crisis Dynamics

5.2 Identifying Triggers of Conflict

5.3 Developing Effective Communication Strategies
5.4 Navigating Challenging Client Interactions

5.5 Implementing Conflict Resolution Techniques
5.6 Evaluating Crisis Management Outcomes

¢« 1 Understanding the Fundamentals of Personal Branding — 6
classes

1.1 Define Personal Branding: Concepts and Importance

1.2 Explore Core Elements of a Personal Brand

1.3 Analyze Successful Personal Branding Examples

1.4 Develop Your Personal Brand Vision

1.5 Identify and Align Personal Values with Brand

1.6 Craft a Compelling Personal Branding Statement

« 2 Developing a Personal Brand Strategy — 6 classes

2.1 Understanding Personal Brand Essentials

2.2 Identifying Your Unique Value Proposition

2.3 Crafting a Compelling Personal Brand Vision

2.4 Defining Your Target Audience and Market Positioning

2.5 Developing a Consistent Brand Message and Story

2.6 Implementing and Evaluating Your Personal Brand Strategy

* 3 Mastering Personal Brand Communication — 6 classes

3.1 Understanding Personal Brand Communication
3.2 Identifying Your Unique Brand Voice

3.3 Crafting Impactful Brand Messages

3.4 Tailoring Communication for Different Audiences
3.5 Leveraging Visuals in Brand Communication

3.6 Evaluating and Enhancing Your Brand Messaging

* 4 Leveraging Fashion Styling in Personal Branding — 6 classes

4.1 Understanding the Impact of Fashion Styling on Personal Branding
4.2 Identifying Key Fashion Elements to Enhance Personal Image

4.3 Analyzing Style Icons and Their Personal Branding Strategies

4.4 Developing a Fashion Style Guide Aligned with Personal Brand

4.5 Experimenting with Fashion Choices to Communicate Brand Values
4.6 Creating a Consistent and Authentic Fashion Narrative

« 5 Assessing and Evolving Personal Brands — 6 classes

5.1 Understanding the Foundations of Personal Branding
5.2 Conducting a Personal Brand Audit

5.3 Identifying Core Values and Unique Selling Points

5.4 Analyzing Market Position and Audience Perception

5.5 Developing Strategies for Brand Growth and Adaptation
5.6 Implementing Feedback to Enhance Personal Brand

« 1 Understanding Client Needs and Expectations — 6 classes

1.1 Identifying Your Client's Core Needs

1.2 Analyzing Client Feedback Effectively

1.3 Establishing Clear Client Communication Channels

1.4 Articulating Client Expectations Precisely

1.5 Tailoring Solutions to Meet Client Objectives

1.6 Evaluating Satisfaction and Building Long-Term Relationships

« 2 Building Rapport and Trust with Clients — 6 classes

2.1 Understanding the Importance of Rapport

2.2 ldentifying Key Elements of Trust in Client Interactions
2.3 Mastering Active Listening Techniques

2.4 Developing Empathy in Client Communication

2.5 Personalizing Client Engagement Strategies

2.6 Applying Rapport-Building Strategies in Real Scenarios
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